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ABSTRACT 

Elementary educators have realized in recent years 
the life-long importance of developing students' economic 
decision-roaXing skills. Many now include economic education in the 
curriculum. This annotated bibliography was developed to support and 
encourage these efforts and to bring to educators' attention some of 
the excellent materials available to introduce students to the world 
of economics. Materials provided by professional publishers were not 
includsd because of the broad advertising and distribution mechanisms 
already in place for those items. Rather, only those supplemental 
print materials, teaching kits, microcomputer disks, and 
audic-visuals that are available nationwide from companies and 
organizations whose primary business is not the production and sale 
of educational materials were included. An effort was made to assure 
that the materials included could be used to teach economic concep::s 
Objectively and effectively. Thirty-eight classroom materials and six 
curriculum guides are included. For each a short description is 
given, the address of the praJucer is provided, the appropriate grade 
level from K-6 is indicated, and the economic concept areas covered 
by the material are noted. A chart identifying grade level and 
economic concepts covered is provided to help one quickly locate 
materials appropriate to a given class. The evaluation form used to 
select materials for inclusion in the bibliography is appended. 
(JB) 
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tionomiis plnys a nicijor xolv in till ui our Ihvs, It is how \vv ( arn, sprnd, an<l savo our monov. and 
Ihr way we uJcniify what we value most. It helps us (le« ide him we spend ouf time an*! abilities, some- 
thing important to even the younj-est < hild in elementary schooL In its most basic form, the study of 
ec onomic^ is the study of how we live afid make ciet isions. 

Because <*conomics was for many ve^^rs assumecf to be a highly theortMical pursuit filled with torn- 
plex c harts and equations, it was most frequently taught in college (lasses and o(cas!onally in high 
SI hool. In more recent times, howev<*r, elementary edu<ators have feali/ed thi* life-long importance of 
developing students' economii dec ision-making skills. Mafiy of you are now inc luding economic cMJuca- 
tion in your c urriculum. 

To support and encourage these efforts, the FecJeral Rc>serve fJank of Chic ago dc*velopecJ this bibli- 
ography to bring to yciur attention the excellent materials that are available to introduc e your students 
to the exciting world cjf economics. We did not attempt to inc lude al/ c-conomic education materials for 
kindergarten through gracie six. Materials available from professional publishers were not included 
bee ause of the broad advi^rtising and distribution mc*ch„nisms alfcacfy in place for those matc*rials. 
Rather, we have inc ludeo only those supplemental print materials, leac hing kits, mic roc omputer disks, 
and audic^visuais that are available nationwide from companies and organizations whose primary busi- 
ness is not the produc tion and sale of educational materials. 

A key objective of the projec t was to assure that the materials inrluchMl in the biblicjgraphy can be 
used to U*ac h economic c cHuepts nhkH tivvly and vffa tivvly in the classroom. To this end, we invited 
the Illinois Council on f conorrai fducation to overscH^ the proc ess of evaluation anci selcHtion of mate- 
rials. John Lewis. I xecutive Director of the Illinois Counc ij on Fconomic Education, and Sue Peterson, 
Assistant Director brought insightful, effective management to this critical faciM of the project. Spec ifi- 
cally. they helped t^stablish the c riteria for solic iling materials and examintnl all the submissions to 
determine if the in onomic con<c*pts beting laught were piesentcni objtn tivc»ly and understandably to 
students In graders The Council based its assi«ssment on the Joint Counc il on tconomit tducation's 
list of basic etonortiic concepts founci in KUi\lvr Currn ultiin Guniv in /(o/)om/c N (or tf)v N.uion's 
St tuH^ls ' , A />a/n<HVf>rA /or Tv^a hin^ /« o/jomic s: /iasir C one epfs. The* conc epts were grouped intc^ six 
content arcMs and are listed in the* appendix. 

The Illinois Council also seUn tc*d and c oordinatecf the activities of an acJvisorv c ommittee. com- 
prised ot economists, elementary teac hers, sc hool curriculum directors, ancf university professors ot 
c>ducation, lhat {)rovidc»d invaluable assistance ancf guidance to tfie project. 

I he advisory committee cieveloj>c*d the instrumeni thai was useci to <*vaiuate the matcMials, rc*vic*weci 
the evaluations submittcuf by teac hens as well a< ihe matc^rials tht*mselv<*s, and macJe the final jucJgment 
about which ont^s wc*re inc luded in the bibliography. The rncMnbc^rsot the* acivisorv cc>fT>mittec» were*; 



Robert (jerry 

Wheeling Ccimmunity ( OnsoliclatcMl Sc hool |)i*^rri< I 21 
Wheeling, II 

Mary Smoot 

Ccmimunity l^nit Sc hool Distnct iOO 
Algoncjum. II 



Dwighl Hall 

Mtnjnl Pfos|xnt Public Sc hooi Distiict 57 
Mf)unt Prospect. II 

Williiiin S!c»j.»c»n 

C ()mnujnit\ I nit School Dislrut M)i) 
Duiuivv, II 



I>|. Wallc>r Uernic k 
Northern Illinois I fiivi rsilv 
DrKalb, II 



FinaHv. ol<>mcnt»irv t hissroom tiMchcrs pr!?vidod thrir pr.K lic^il i«xpprtlM\ I sinK tlir rv.jlu.ition Jorn-, 
dovrlo|Hnl by ihv advisory tommitltn* ^! lopv ai whii h is iru Uidod as .in ,?ppiMnlix). tv\u ttNuhtMN t-wiki- 
»Hed o»u h tiMching uicl on the b*i>is ut how fffrt tivi^ly it iduIcJ bt* usee! in ihi* t Kissiooni. KuonuiuMith»d 
whtMhor lhi> m»Uori*5l should bv im ludcMi in the bibhcigisiphv . and deleiniiruHl the* gtade Imvl and Mib- 
\vi \ areas in whic h the materials could be used, leaihefs assisting with the niaierials e\alualiun were: 



IVt.irv Bi^ii£'hi*f 


Hi^I t>4til lit* *i:V«^t 

17\ f 1 uil vl 171 i >\ i f 


hidianapolis. i\ 


hithanapolis, IN 


Df'nist* C firhin 


V 1*1 tl If >r lif *t 

t % III if i 


Davenfuirl, lA 


IfuJianapulis, IN 


\4.4rsh.i 1 <ili»v 


V l«i 1 > V If «i V 


Indianapolis, IN 


Algoncjuin, il 


Kafbli^on Hi^rc) 


r^r 1 iii^i'^i^ I'lliki'^ 

1/1, % 11% \ If M 


Davenpoft. lA 


Sheboygan, Wl 




'\lKllV it3iHU>lli4l. 


Plymoulh, Wl 


t annel. IN 


Rov I iliii/f i*fi 


}\ <]||«. 11%, >%<M^ ••|V4III«' 


l.e( laire, lA 


MiKv.uiK<»e. VVl 


Jt)hft Mgdos 


kafht^fi V1t'*ffMiith 


Indianapolis, IN 


Ifidianapolis. IN 




W if K V' \/4illf >f 

f\iXS>t> iViilli 1 


IncJianapolis, IN 




Mill' O'Brien 


Paul Kathjen 


t hie a^o Heighls. 11 


West Aliis, V\ l 


Jan Kussi'll 


Mat k he bug 


Clare, Mi 


Milwaukee, Wl 


I in(Ja Sinjpson 


(ieofgia lieinev 


Indianapolis, IN 


Alf;ofU}iiin, U 


Ciiifl Van(Uintiv 


Mar V Nasli Wa?il 


Pavt*npoil, lA 


( hie ago Heights, ii 



In addition, wv thank Charnelk* levyh fof organizing antj con^pihng tht^ inlornution suhnutietJ by 
the evaluators. 

In an etfott to insure the bihiiogiaphy's <ontinuing us(*tulness. we plan to upii*He it periodic ally. 1o 
help us improve futUK* editivMis, we wuuld gitMlly iippu-i i*jti* viiui loniiuiMils im Inbliijgrijphv. tin' 
materials it lists, as ■ ell as your suggestions ti>r other items to bv iru lude«i. 

Public Intorniation Centt^r 
Federal Ri*sc(ve Bank ol ( bi% agii 
230 S. I aSalle Street 
C bii ago. 11 
7el(n2) 322- 51(» 



Materials in this section are arranged numerically. To help 
you quickly locate materials appropriate for your class, 
refer to the "Guide to Classroom Materials" on the follow- 
ing pages. Mateiialb a^^e listed there by grade level and 
include the economic content and subjects in which the 
materials can be used effectively. 



Number - Title 

KINDIRCARIIN 

14— Eli^nunitiirv I < unomisl 
iS~Thc> World of Work 
17 —Intrfiduc ifif^ !.<onomics 
19— lionomti Fduc^iiun in 

(iRAf)! 1 

14— ! lenu'ntat V f c (HirMrnsi 

15— }hi» World o\ Work 

17---lnlro<Jiic L< ooornic 

19— Uonomic Idiuation in 
Minnt^sota 

24— Ihi^ KOfid lo Koo1.< 

GKAOI 2 
2— f ht- Study of M,h)c he<^!f*r 

8-~l>r»igotjs I)f c ido 



. 

V w*!^ V ^ 



0 o 



9 



D D 



O ® d S O 0 
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NumbiH - Title 

GRADF 2 (C om.) 

14- -^1 IfintMittiu lioiuiinis! 

VioiUi ot Work 

17~lfiUotjui ini; I i ononni s 

c t>noniH lcUu»ii!f>n in 
\1innt»sot.i 

-?4 -lh<» Ko.uJ to KooK^ 

^0- PiM^v H.ink 

IfifU* KimI Urn 

1-?"- A (icMill Sf)f:'l ll 

14~l l<MtH^nlai V 1 1 unomist 

15— Mm^ V\uf!ii o1 V\of k 
17--!ntr<><Juc in^ h orH>n»< ^ 
l^i^f u»nfMt)i( hJii<»jtH>n in 

21— A lv\!fi Pur< h.iN(* 

24— Hh* Ko.iij h» K<inM 

25- ( hi(k-ii!'A 

2H -Otu (* I pon .1 Dnw' 
29— Ihv Stoiv o1 VVhtMi f Ljkrs 
M} Pi^KV Hank 
34~h ontimii s At tion \\a k 
- A Kin^ lung Ag</ 



/ V<^^^ C-""^ S^^ / 

^ C**" ^"^^ si>^ ^ 



9 0 



O Q O ^ G 



0 9 0 0 0 



0 



0^0 



o e 



o o o 



9 



0 0 9 



Number - Tilk* 

2 — The Study of Manchester 
3"Lettct from Liiuoln 

4— WeVe More Than just 
riuwers 

5— Annual Report for Voun^ 
People 

9— Tradeoffs 

10— The Tdle of the 
I iu!e Red Hen 

n~Keeping Up With the Jones's 
Kids 

12^ A Good SpeiH h 

14 — I lementary ft onomist 

15~Ih{> World of Work 

16 — Fdijc ator's Guide to Three* {s 

17— Introdiu ing 1 1 onoma s 
1«— What's the Dijfefen(e? 

19— fconornii fcfucation in 
Minnesiita 

20— UmpS { wat 

21~A Twin Pure hase 

22 ' I he Bij; Browr) Bag 

24 The Road lo RiH>ta 

25— thick^til'A 

2b- Ideas and A< tivilies for 
lnte^ratinJ^ [(ononiit 
Cont epts into I lernentarv 
Classes 

27 -Instrurtionaj Materials lot 
Icononiit hluc ation 



.0^" o-^ .j" ^< 

/ ,c^' / 



0 



O O ® D o o o 



O 6 O O & O 0 



o o 



0 1^ © O C9 o 



0 p 



0 ® 
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Number - Tilic ^^'^ 

C^RADI 4 (C ont.) 
2b- Omv I pon *i Dimv 

3~Ibf Story ot VVlnsit f U\kvs o o 

3i~Business in Mv Town o » » 

.14 — Fcononiif s Action P-u k ® 

35— Uu* Role of Tools in thr o 
DrvflopnitMi! of the* 

Amcritan IcoruHin 

3b— A King ot lonj; A^^) o 

36 — Tfade-OfK e o © o 

(iRAf)l 

3- I c'lft'i from ! im i)ln <t 

4' \\r'r<« Mole lhan Just o o 

f limt»fs 

5--Annu,il K<*})f)it lof N i>iJiiu o o o © 

9— It.idr^Otls o o © «) 

10 Ihf* lalo ot tht* o o 

n - K«M*ping I p \\\\\) ihr Joni*s\ o 
Kids 

H hti^ o1 ,1 IhAlii Bill o o 

h*njrn!iHv I i on4)n)is! 0000 

15— Ifu* V\tHl(J of Woik 00 G 

11)- tchic.ilnr \ Cjuifir lo IIjmm' h © 

17 — Intfotiiu inj4 f I onoiHK s 000® 

1H- V\ha!*s ihf |)itffit*nn*^ ® © 9 

< ofionia Icioiationin o © o o 

MltUH*SOt»J 

2()- Lni}>\ f wa! o 
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Number - TitW r^'' 

Ihi' RiMfl t<J Kotita © o o 

25~( hick-li! e 

Com i^ys into ItiMtienUuv 

27— lnslru( tKHUil MaM^riaK h>f o 
iMMiumit fdiudlion 

20— Ofu f I \Hm a Dinir 

;iV-No! Vt^urs To (iivt* © 
3.*- Hii*«.Hi<*sv ifi My lown o o 

I c ofujniic s Anion Pa< k o 
35—1 Knlr o1 loois in thr o 

^^^^fk an ft t^nonn 
,^6-- A King ot Ichij^ Ago o 
ir—Haogman VVilh Mf, Moih-v o 
38 - lfaiJi-(-)tts © o o 

CRADJ f> 
1— A ( <*ntury ot I ntrepf<MHn»r* 

3 — \vnvt from liniuln o 

5— Antuial Krpoft tor Young © © ® 

6"- How We I ive o © 

9* Irade-Offs « e o 

10^- 1 he Tale o< the o 
little Rvil Hen 

11-^'Keepin^ i 'p With the }(ines\ o 
Kids 



Number - Tille 



ii> \> x^ 



GRADE 6 (Com.) 

13— 1 ife of d Dollar Bill © © e e 

14 — Elementary Fconomist o © © • ® ® © 

15— The World of Work • # e ® « 

16 — Educator's Guide to Three Fs • ® « 

17— Inlroducing Economics o © © © © © © 

18— What's, the Differenc e? © © © © © 

19 — Economic EcJuration in o©®©©®^ 
Minnesota 

20 — Ump s Fwat « © © 

22 — The Big Brown Bag o © © © 

23— I, Pencil © © o 

24— The Road to Roota «ee©©o©© 

25 — Chick-fil-A 0 © ® @ ® 

26 — Ideas and Activiticrs for © © © © ® 
Intc^grating Economic 

Cone epts into Elementary 
Classeii 

27 — Instructrr rial Materials for © © ® © 
Economic Fduc ation 

31 — Not Yours to Give © o © 

32— The Baseball Game: A MarkcM • © © © 
Place learning Activity 

33 — Busi. less in My Town • © © © © 

34 — Economics Action Pack © © © 

35~The Role of Tools in the # © © 

Development oi the 
American Ec onomy 

36— A King c^f Long Ago © « 

37 — Hangman With Mr. Monc*y © © • 

38— Trade*- Off s ©©©©©©© 



Gracic^ level ^ 

A CENTURY OF ENTREPRENEURS fcconomic Contrnl Arrds 

Poster, 22" x 17." hvc to inlucjU.., (> 
Pic tures six fwenfielh c entufv entrepreneurs t(itM>rge L Johnson. ( . 

Wilson Hurder. Beite Gfdh.im, M^ifgiUet Rudkin, R.iv A. Kiuk , .md NUuket System 

Henry ford) ^md pws a short hiogfaphttu! sketch o< e»nh. No 
leiiiher's guide. 
1981. 

NuticHial f tuleralion of IndepentJen! Businc^ss Resejrth 
and EduKation foundation 
150 West 20th Avenue 
San Mateo, t A 94403 



STUDY or MANCHESTER— PAST, PRESENT, AND FUTURE 



Instruc tionalunil. 5 pp. I lee (seniJ sell-adtlrevsed sfanipecJ envelope) 
I'sin^ ma* ri^ds available troni a lota! nuiseunu !rat<'s econonur 
developnuMit ot M«!n( hesief . C\. Pfi>vi(ies Jramewotk tor i oninuin- 
!tv e<onom!<s proji^ct for oiher hxations. Needs local acJaptatit>n, 
No ciate. 



Basic honoOHc Proljlen^ 



{ ronomit Systems 



Connecticut Joint Count i) on lionomit Lducation 
Divisiiin of lxtc*nded and Continuing Idu<ation 
11-55 University ot Connettitiit 
Storrs, C7 06268 



Matkel SyslcMU 



LETTER FROM IINCOLN 

Artiile. 1 p. }tvv (sinf»le copy: r<*print permission t»f anted) 4 S 6 

Copy of a letter wiitt(*n by Abraham Lincoln to his stepliiother 

regartJin}^ money, c retiit, ancJ the benc>f its of laboi. Presents a spe- Basic fconomic PiohlcMu 

cific pcjint of view relatinJ to public policy issues. Students shouliJ 
have substantial cH cjnomic L)ac kgr(nauf fjetoredisc ussing issues that 
are raiscnf. No teacher's guide. No cJate. 



Founcfation lor Icononiic Iducalion, Iru , 
Irvinglon-on-Hudson. NY 



WrRE MORE THAN JUST FIOWERS: A CASE STUDY OF 
HALL'S FLOWER SHOPS, INC. FOR STUDENTS IN THE 
EARLY GRADES 

Instuufioh.)! unit. 49 pp. $2,00: irvv \o (jruf^io IiukJums 
Usrs »ic%iM* sUuly ot H»il!**^ Mower Shops, in Oi'orgici, to dc^vt'lup lhi> 
basic ot (inomii i iMu opis ai rvsoim vs, si art ily, ih\ ision ol lal)t)i , aiul 
oppciitiinity tost. Hij»h!ights dt^t isitiii-makin^ ifi !hi« growth ol a 
small l)iisi!ii*ss. l-nit intliuJi^s i^ighl roatiings, ant) nino Irssoo plans 
with objiH livi's, voi abiilarv, pi ot t*<iur<>s. aniJ biblit>f;raphv t)t books 
antl AV niattnials. 1982, 

C~n*orgia ( ount il on ftt>nomit liJucalion 
Liwvt'fs TilU- BuikJio^ - Suilv 940 
30 Prvof StrcHM 
Atlanta, CA 30303 



Grado ievol ^ 
h onornic Content Areas 



BasK lu^nt>n)it Pft)J>lem 



It oDoniii Sysleirs 



Market Sv^tern 



ANNUAL REPORT FOR YOUNG PEOPLE 



Booklets. 16 pp. tMt h, het^ 

I'sing narration antJ an annual report totniat. each o\ tlie nine 
reptjtts lotuses on an ett>nt>niit t tint opt an<l the related business 
activities ol Sij;nai Oin^panit^s. Int , Taken io^<*thet the ri*ports th^- 
stribe the Ciperatit>ns tjl a tonifhirn. the elfetts oi savings anti 
investment, and intiation, linless spetifietK will seruJ i>nly 1981 
annual fe*f)oit. No leat her % ^uitlt\ 1973 lo 19tn. 

1973 — I torn Garbage to Inergv 

1974— ( leaning Coiil antJ Cutting Waste 

1975 — The Big Pie {The t-tfetts ot savings antJ inve'^tments) 

1976— The Golden Gtjose (The importance a\ prolit*^; 
1977~T<>m\ Balloon (Theeffet iiveness<j< thetrt^etMUt-'rprisesvsten ) 
1'i7b — I ht^kingtiomot I id< I ht^etlcM 1 1>{ lowiiiotJut tivilvt>ninilaHon) 

1979- — Aii<e\ Big Stt>rv (The f*t<et t ot waslt» on intlation) 

1980 — The* Money Machine (The effec t of the mt>n<*y supply on 
inflation) 

19B1— Ihe Surrt^x (International tradel 



Basjt l<t)noniit Piol>lt^ni 

MeasiitennMit t)t hc-inoniy 

CiOVtMrunent 

hononiM Systems 

\toney, Credit ami t ifiantj 
System 

MarktM System 



Signal Companies 
Libintv l ane 
Hampttin, NH 03B42 



HOW WE IfVt 



Buoklel, 39 pp, $1,00 b 
Uses black ^nd while pho!oj4raf>hs .mtl simple ti*xt \o v\\}\Sm sev era) 

h^>k etonomk piiiuipU^s. R*Mses nuun issia*s loi tJisuissii^t). Brsi B»isii ftoiujniii Piohlnn 

used with advene ed sixth gr.u^Ts c>r oltje? , No te,u het \ i;uidt\ UI7b. 

litueinnief)? 

The American fcoiKMnic FouncJalion Heatjcjudfiei s 

lor SimpHlied tiononncs 
1215 Terminal Tower 
Cleveland, OH 4411 



COMMON CENTS 



Ten videocasseltes (15 min. each) $125 for ea< h progfarn 
Presents economics as a par! of childien's daily lives, focusing an 
people's interdependence. Uses puppc^ls. animalicin. miisii . aiuJ 
ciramali/ation to rtMnforc e cone epts ami stimulate class chscussions. 
Todclwr's t^uiiiv includes a program desc riplion, obji'c lives, ciisc us^ 
sion questions^ and cl.iss activities tor each prcigram. 1M77. 

Program Htles 

Tradln{4 (Intc^rdepencience; c^xchanj^e) 

Producers and Consumers ^Reasons peo{)le work; ipccmuM 
Choices (Dtuision-making: opportunity cost and tiade-olts) 
Pricc^s (DcMerminatiuns of pricc»s: value and compc»iiiic>nj 
How Mom7 Works (functions and forms cjf moitey) 
Wants and Neculs (Wants vs, needs: the eftc^cts oi acivertising) 
Credit (Responsii>ili!ies of using trecJit; planning and bud^efini^) 
Banking (Functions of financ lal institutions: intc*fc*sl on s.ivin^s 

and on lOiOis) 
Jobs (Employment: unemploymcMU: unions) 
Production (Division of labor: profit) 



Basic Tcc^nomic I'fohlem 

Measui t^THM)! i}i honomv 

f cofiomit Svslems 

Monev. C ledil ami Fmancia! 
S\stc*m 

MarktM S\sli*m 



Agency for Instructional lek^vision 
User Servicers 
Box A 

Bloomingion. IN 47401 



DRAGONS DECIDE 



ERLC 



Coloring hookli>t. 16 pp. %U ^0 

Illustrates sc arcity, ciec ision-making. saving, s^iet iaii/alion. and 
fntercfepencferu e through a story. The* f }f agon famdy ru^cffs a largej 
castle* but can'i afforci a new one. huu hvr \ ^un/e includc^s back- 
ground information and distussiorj cjuc^sticms. 198.^. 

American Fnti*rprise Centc r 
Mt*dta Cenli^r 
P.O. Box 1849 
Jackson, MS 39205 



Babif lcon<.)niii Pfobiein 
Moasuremenl ot Icononu 
Gi >vernmcMU 
I iOfU)n^ic Systenis 



IC 



TRADE OFFS 

AvdilahU' in two loftiuits: Viiir4)t *issef tvs. .ind ]U mm imUh lilni^. 
(M»n ,nailal)lr tr«H» thiouuh vour SltHc ( ouni il n?i lionomit 

film 

lNing«lraniti1i/a!ion •intl >prt id! visuals, <Mt h <^f \}w tillctMi projiuuns 
tlliistr«itt»s a tuiuKuiuMital iMDi.oinir < fuiit c I niph.mi/t's c ci>ri(imi< 
pritu iplt^s an<j ^^^ls<?nin^ protrssrs, and iT)lri>dui ufiti»sc)ivrd 
prnbN^nis U> stinnilat** discussion and lollow up .u ti\iUt»s. TiMthiv \ 
i^unfv includes ol)jV< fives, pro^rani summaries, djst ussitni <|ues- 
linns, anci ac tivities. Svv iB for lilnislrip adaptaUun. 1476. |f cn instruc - 
tional unils based on Trtuh-Olf^, also set» Z7 /nsfn^ fawM/ .\/aff»;M/s 
tot /(o/iniJiH liiiiWihiUK and "(^>n\u/ner l<n//iMni<s; 
A'/aA/r)u— ('M</e 5" ar (Xil Ctittii alum /or /{ o/)on?/<s tj/7r/ 

Consurni*/ lihn^itiati.} 



tirade )t*\el 

{(oriiHrui ( ontent Areas 

4 b 

Ha^H ! ( s)fu)n!i< Pr nhh'ni 

Mi^^su^e^len! ol honijun 

(jovei nniiMil 

I ronornii SvMems 

Monev, C redif and Hnan^ tal 
SysitMU 

Matkel S\sUMn 



Lesson liiles 

1 — C houe (Opportunilv cosli 

2 — Malcolm Dei ides (Personal decision-n^ak^n^^ 
.4— \\e DiKide (Social dec isi(Ml"^lakin^) 

4- ^-Give an<J lake (lrade-(itfs among goals) 

5- -1 ess and More ilncrcMsinj? piodiu tivitv) 

fc— Working together lSpe< i.ili/a1it>n .inci tiivision ol laljor) 
7 — Does ll Pav? {Investment in iaj^ila! gcnxisi 

learning and Earning (Investment in human gocKJs) 
9 — Win Mon«»v? (Volunlaiy exc hange) 

10— lo Buy 01 Not lo Buv iBuvers and nuiikcM <ic*nuuHJ) 

11— 10 Sell or Not To Sc*l! {Seilt^rs ami markt^l su{)pK) 

12— At What Price? (MarktM clearing firices) 

1.V -How COiiUj that Happen? (InterrJepcMujenc e ot market pnt es) 

14 — Innocent BvstancJers (Market intervernion: Ke<Ui< iru; 
indircnt costs) 

15— Helping Out (MarkiM iiUcMVtMif ion: hu retising !ruiir<>i t licMieliisi 



Agency tor Insfim lional leievision 
Box A 

Bloon^ington. IN 47401 



THE TAIE OF THE LITTLE RED HEN 

Article*, 1 p. free ^single copy: reprif>? permission gfanlc»cb i A *i h 

INing th{» tormal of a ^ahlc^ prc^siMits a iIuhmv that c»x< essive !axa!ion 
will decfc\i^'» procJuc tic^n lc»vels. Inlormation given ft^f<»rs to (a)\ef nnii^nf 

Prt*sc»nls a per itu point ot vic»vv reflated to publii polity issues 

StU(Jc*nts shoidci have* substantia) ec <jrH>mii b,i< kgronnd l^elorc* dis- ! < i^ni^mic SvNtems 

cussing issuers that arc^ laised. No teachc*r\ gui<i(\ 1951. 

MarkcM Svsfi'm 

f ounciatic^n lor {conomic Iciucation. Iru . 
Irvington-on-lkaisoru NY 

^ 7 



Grade level 

' { cotu>mit Cionten! ArOiis 

KFEPING UP WITH THE JONESES KIDS: 

A CASE STUDY OF THF UTTIE PCOPlC EOR 

STUDENTS IN THE MIDDLE GRADES 

InslfUi tH>n,il Ufiii. 50 pp. $2.00; Uvv u> Cjeor>;i.» feat heis 
I'ses i) t.isi^ sliuK i>! the tJevelopmeiil dI "link* People" <l<>l!s 
Icsn h «)iKiut ihe nuukel ^vslein. Highlights supplv titni iiem*^n(K %in(l 
equilibriiini pi ice. l^nil iiuludes tive fea<lings .mtj eleven lesM>f} 
plans with objcnlivt^s. pKMedines, ^uui stuih questiof^s. 1981 

Geingi»5 Count il on fcononiic hhjitition 
lawyers Title Building - Suiti^ 940 
30 Pfvoi Street 
Atlanta. dA Mimi 



. A GOOD SPEECH 

Jnstfu( tional unit. 24 pp. $2.50 

lising aft illustiated reack*r. toe uses on cc^nc epts u\ tountv govern- 
nu"it, taxation, opportunity cost, and liti/en involvement. By pr<»- 
paring a speech to be dc^livered lo the c ountv boar<J, a student learns 
that government leaders, like individu»t)s in the private sec toi, also 
tonlront the problem <;f scarcity. 7e.i<he/\ i^anic iiu luiies objin- 
tives. key ioncefHs aniJ teaching suggestions. 19a.l 

Center for the Di?velof>nienl ot icononiii Idiuatioii 
School o( I due alion 
UnivcMsity oi the Pacilii 
Stockton. C A 95211 



THE LIFE OF A DOLLAR BILL 

Instruc tic^nai unit. Frc*e 

introcJuces the basic necMl tor money, and the circular tlow ot 
resourc c*s bcMween househohJs. busin<*sses, gov<'f nnnnit anci linan- 
cial institutions as told by Mr. Dollar Bill. Urut in< lucic^s 2S 4-pagt* 
comic booklets, a 20" v J5*' poster, ami U^nlwr^ ^uith ouliining 
goals, vcnabulafv, and ciisc ussion cjueslions. 1W3. 

Fcnieral Rc^serve Bank ol Nc*w Vork 
Public Infotntation I)(»partrTtc*nl 
3.1 liberty Strt*et 
New York, NY 10045 



4 5 6 

Ba^ic hcmomii Prubh^m 
Market SvstcMi^ 



3 4 

Basu tiononui PtoblcMu 
Ciovc-rnment 



5 b 

Measurenu»nf ot f « unotnv 
Cjiovc*rnnt<»nt 

X-lonev, ( rcnbt and I inane iai 
System 



IS 



THE IIEMENTARV ECONOMIST 

Newsletter. 12 pp. $15 subscription 

Contains tested tias^room units written by teachers, desif^ned lo 
bring economic themes into <he elemenlary classroom. Includes 
objectives and activities for each unit as well as drawings and Scunples 
of games. Published fall, winter, and spring. 

Joint Council on Economic Education 
2 Park Avenue 
New York, NY 10016 



Grade* level 

I t unomu ("onU>nl ArcMs 



k t 



\Us>suMMUoiif of Ivofiomv 



(lUvcnnmtMit 



I < <jnomic Systems 



Mcin<*\. Credit antJ f inani 'u\ 
Svstem 



M.uket Systen^ 



THE WORLD OF WORK 



Audiovisual packd^e including tilmstrip {7 min.. color) with aiuJui 
Ciisstite. FriM* to eciuc ators 

Using an imaginary stec*I-pri)ducinK iomnuitutv. explains vanuus 
types of jobs* fcnusing on wheri^ und why pcnipli* work. h\H fivf \ 
iiuidv irickicies ac tivities that highlight thi^ spec ialt/aiion arid inter- 
depencicMK c* ot jobs in a c omnmnity. 1983. 

American Iron anci Steel Institute 
tciucaticMi C'ooperalion Services 
1000 16th St.. N.W. 
Washington, DX\ 20036 



k 1 2 ? 4 5 6 



Basic fc onornit Priihlern 



MtMsiirenieni o1 honomv 



\i (jfiomic Systems 



Market Svsten> 



AN EDUCATOR'S GUIDE TO THE THREE Is: 
ENERCY/ECOIOCY/ECONOMICS 

Booklet. 2i pp. $1.00 

lllustratc»s thc« interrt*lationships among energy, ecology af)d cmo- 
nornics, 7(*ac/)er*s gua/e ifu ludc*s teat hing suggestions, "hancJs-fin"' 
activities, interchsc iplinary projects, and activity shcnMs. 1990. 

Consumer Information Services 

Sears, Rc^ebuck and Co. 

D/703 BSC 40-Oe 

Si>ars Tower 

Chic agcj. II 60684 



Basic Icotujmic ProhlcMH 



1 1 onomic SystcMns 



I inane iai System 



M»irktM System 



IB 



INTRODUCING tCONOMICS 



bioncuTiit Ct)ntt'nt Aitsis 



BooklH. 5h pp. f?tH* (Utst nine cupifs) $0,50 i%u h Uc»n uf inoiiM 
Oulltfu*^ intUiy b*istt t»t onuniit i chu epis wfiic h i *ui br inUoiliu tnl in 
}4!*uies I at h ton* <«pt is lolhnvnl hv rtMl-wt>rici i»3i.utip!i>s tinii »i 

tesftitem€^ni ot the <ont opt. 1982. 

fedi'f.il R<*sc*rve Bank ot Hosttm 
Publications Dcparfinrnl, 1-3 

Boston. MA 02106 

Morun . C it'<lit anil finatu ial 
Sy^tl•rn 

MafkiM S\sitMii 



K 1 2 ^ A 5 li 

B.isit I tunumic Pfcihlrni 

M*\jsuffrm»ni ol h <?n(Hrn 

riov(>rnmrnt 

h cHioniH SvMi*nis 



WHAl'S THf DIFFERtNCt? 



PostiM. 17*' X 22". ht'(» t«j i»<Jutators 

lllusiraic's. in chart form, the aniouni ot work linu» reqiiirrti to buy 
c ommon ilc^tiis in iivc» c tjuntric^s jlJ.S.A,, li,S,S.R,, Unitcnl kin^dcun, 
franc c\ and Wc^si GcnmiUiy). Ti\H fun's ^^u'niv indudcH background 
information and activities c<jm})aring conimunivlic , socialistic anti 
capitalistic cHonornu systc*ms. IrecjucMitlv iipdattuJ. 1902. 

Nafiondl fcnkuation o\ lnck*pendcMit 
Businc^ss Rc^search and IcJucalion Foundation 
150 West 2mh Avenue^ 
San Matecj. ( A 944ai 



Basic Iconomit ProblcMii 



Mc\^surcMntMit ol Iconomv 



li onc^rnic SvstiMns 



Maiket SystcMn 



ECONOMIC EDUCATION IN MINNESOTA 



Instrutticinal units. 41 pp. (Ifc pp. for i4cHnentarv giacies). i>i.SO 
four teac her-devc4opi*d iHv.acf-winnin^ units for c^lt^mentar v gracies 
dealinj* with enerj»y, spentlinj^ and s.ning. c arcuMs. and opc^ratinj^ a 
intsinc»ss. Inchidc^s Ic^sst^n plans and activity sb<»ets. 1W2. 

Minnc^sc^fa Council on Iconomic Education 
1169 Management ar>d f conomics Bld^. 
271 - 19th AvcMiu«» South 
l.fiivcMsitN ot Miruu^sota 
Minneafioljs, MN S5455 



K 1 



J 4 ^> (y 



Ba*^tc Uonomii PfolilcMn 

MeasurcMiient of Nononiv 

(jIAcm twnent 

f 1 tMionii^ SvsUMtis 

Mc)fu»v, ( icmIiI and finaiiual 
SysttMU 



MarkcM Svsieni 




UMP*S fWAT, AN ANNUAl REPORT FOR 
YOUNC PCOPlf 



Uonomii Content Ariuis 



In^lrut tionji unit. 2i pp. Uvv {iUs\ \i\v reports} $0,60 isu h tsiv 01 
motv) $10.00 lor ti\«hiT\ kit UO ri'purls. cuuj tciuhef s guidiM 
Tratc's the dmc-lopmrnt o\ *i business from an ori^in^il idtM through 
\hv role ot pfuliis und sloikholder's dividends. Uses cinouns, *i 
prehistoric setting, tind humorous m»ide-up words. TvmH hvr \ ^uide 
inc hides «h tivitii^s, a glf>ssarv, and an explanation of basic eionomic 
education principles. 1982. 



4 



Basic iconcMiiu Protilem 



Marki't Svstem 



5 



Fipgie International 
Fionomic fducatic>n Di^partmen! 
10(X) Virginia ( enter Pafkwav 
Kichnwnd. VA 23295 



A TWIN PURCHASE 

bislructiona! unit. 20 pp. $3.50 3 4 

Using illustrat€»d reatier. prc*senls a storv ot incJivicJual decision- 
making. Twin Imys have different appioaches to spending their Basi. FconomU Prol)U^m 
earncnj income. Illustrates wants, scarcity, trade-ol<s» opportunity 
costs, and meciiurn oi exchange. Tc»ac/)er\ i^uiUe inc*Uidc*s objec- 
tives. key concepts, and tcMching suggestions. 1983. 

C enter tor the Devc*iopmef)t ot Icononiic Iducation 
School ot tduiation 
linivt^fsily c>f the Pacific 
Stockton, C A %211 



' iE BIG BROWN BAG 



histrudional unit. 64 pp. $3.S0 



4 



5 



6 



Provicies an overview of where itnni tonus fronn how foc:>c^ pric es 
are determinc*d, what ii nanins to be a smart shcjpper, and relatc'ci 
issuers. Focuses on improving ch^c ision-niaking. 7e.fc/)er\ f^uiih 
includc*s purpc;sc\ conct^pf development, organi/aticjn. objec tives, 
activity shec»ts, and bibliography. 19ai. 



Money. Credit and Financ iai 
System 



Basic Economic Problem 



Food Marketing Institute* 



Market System 



1750 K Strc»cM. N.W. 
Washington, DX\ 20006 



21 



Grade \v\v\ 

lamamk C unti*nt Afo.is 

I, PfNCIl 

Article. 1 p, Frrn* (single cup;; rrprint p^*r mission gt.inti*d) b 
Uses first person narrauon lo illustfali' spei iaii/atitui, ciivision n\ 

labor, and inlerregional trade. A penc il tells its own story of how it I conomu Mstrnis 

was treated from natural resources and transtorrnecJ into a manufai - 
tured product. Advocates liiTiitation oi government services, Ditti- 
cult vocabulary. Presc*nts a specific point ol view related to public 
policy issuers. Students should have substantial cHononiic back- 
ground before discussing issuers that are raisecJ, No teac hei s guide. 
1958. 

foundation for tcononiic tducation, Inc. 
Irvington-on-Hudson. NY 10533 



THE ROAD TO ROOTA 



Instructional unit* 6 \^p, to accompany Wis/x^s anc/ ffanibcnvs. a 
16-page comic book. Free {. peciiy numbc»f of copii-s of \V/>fie> ami 
Rtiinbuws needc*c^). 

illustrates the problems of scarcilv and allocation oi rescjurcc*s 
through a story, in whii h colored flowers are inlrochjc eci into a town 
without color. lnclucJc»s background mfor maticMi. ac tivities^ a game, 
and glossary. 1981. 



K 1 



i 4 



Basil Iconomic Problem 



MeasuHMnent ol Uonomv 



Governnu»nt 



Fecleral Reserve Bank of Boston 
Publications Dc»partmt»nt. 1-3 
600 Atlantic Avc^nue 
Boston. MA 02106 



Iconomit Svstrmv 

Money, C rtnlil anti I inancia 
System 



MatkiM SysiiMn 



CHICK-Fll-A: A CASE STUDY fOR STUDENTS 
IN THE EARLY GRADES 



Instructional unit, 26 pp. $2,00; Ftee to GtH>fgia icsu hers 
Uses a case study of the growth of Chic k-til-A, a restaurant t bain in 
Georgia, to tc»ach economic com epts. tot uses on cJc^t ision-niaking 
and specialization. Unit includes nine r c*adings, study Cjuestions. arui 
supplementary activitic»s. 19tt3. 



Ha^ifc honc^rnic Pioi)Irni 



f c onomic Svsiems 



Georgia Council on Ic onomic Iducation 
Lawyers Title Building - Suite 940 
30 Pryor Street 
Atlanta, GA 30303 



IDSAS AND ACTiVITIES ffOR INTEGRATING ECONOMIC 
CONCEPTS INTO ELEMENTARV CLASSES 

Culli*<1ion tjf instriution,il unit>. W pp. $Z0{) 
lnrUidi»s liMi < lassrcM>m unils tiivi rifi^ ,i v.iiirts ul iMOiuMtiii con- 
i I'pfs. SugKf<.!s M tiv 1114^*. •jf)(i outlinoN k<^\ i orn 4'f)is. t):>jtH Uws, ,huI 
pfCHi*dufi»s. Sofne iflaUMliftHlIs hi Mississippi liisiofs or ni.ikr spr- 
cilit frft'ft'iues lo thi' Guti Cii.tst. 

Anit*fi< an I filcrpiisi* t imHim 

i\iX Box 

Jcukson. MS 392U3 



H,^s}< 1 4 imonm ProMrm 

honoiDti SysUMiis 

Moni^). CunJit and lin.uit itjJ 
Svstrn) 

Mar kt»t SysUMii 



INSTRUCTIONAl MATERIALS FOR ECONOMIC 
EDUCATION 



Instrudionai units. 117 pp, $3,25 

Ixpands the si^rirs "Tiadt'^Otfs" |S<t V and W ) by prov hIhi^^ addi- 
tional insliiH tional units tor flu* litst ninr programs. Ii\H hrr \ 
includes ot)jc*c tives. attiyilies. siniidanons. km torufpfs. ancJ f)rt'- 
dnd post-iesls. 1*iai. 

loWti Couniil on iiononiu Iducaltorj 
UniviTsily o) hnva 
Phillips Hal! 
Iowa C ity, I A 



A 5 b 



iJasjt liononiu PtohU*m 

Morun . ( Muli! and finarn iai 
S\sUMn 

M,irk<M Sysirni 



ONCE UFON A DIME 

Amliovisual pac kage inchidinf; tilnjsfrips ilO niin. csu h. ( olor i A 3 

rartoon) with cassc^tii^s. $29.50 

tSing an inMuinaiv society atuJ hunuMous iharaiftMs, potiiavs tltc KUmi^s, i tvtiii and finaru iai 

roh's that fT)onev. hanks, and a t rntr a! bank plav in a nat!i)n\ ih on- Sysit»ni 
omv. Ti\i(hvf \ i4u/(/r ini liidos ,«liviui"s ^uuJ qu«*siions lor fn'torr 
and MXvi viovvin};. 1W2, 

trdi'ral K^'stMve Bank ol \oiy Voik 
Publit InJoiniatitin Dt^par Unonf 
3.4 liberty Strct^t 
N^w Vt>ik. NY 10045 



ERIC 



Grade \v\%A 



ERIC 



TH£ STORY OF WHtAl FLAKES 



InMriulitMuil unit. 21 pp. $i.5U 

Vsin^ ♦in iUusU»Ui»d m-.uUu , show*, iho »^ft^p*. in iho piodtit iiori .ind 
dislrihution ot *i hrt'dkf.jM (rrv*i), I'mph^iM/ing \hv inipoft.uur o1 
tonsiimer choicos in }hv m.uU^iplMv. Cowts dhisum ot IMnv , 
Iff hnol<>gv.tMn>porhUi<m .inH markt^ling, h\n hi^r\ imiiU^ mihuivs 
ohjeilives, key conci-fils, ,md insfrut fituis. 

Onler fur ihv Dt^vc^lopn.en! ol 
Fronomii hlucufion 
School oj IdiKution 
Univorsilv ol the P»uitu 
Storktun. CA 95211 



M.ukrl S\sli»iii 



PIGGY BANK 

MicrotcimputiT g.*me hn uso on Applr II. Ih oi \h\ $J().IM) 
Foe uses on thr iioUar \\\\w of i oins «ukJ achlilion skills. As sfudtMits 
progres^s through five* levels of dif fi< ultv. they nuist rcc ogni/r c oins 
and add iheir valuers. JiUKfuv s ^uith inc ludev objoc tivrs, k<*v urn- 
a?pl^, activities, and pre- and post-tests. 1%4. 

Joint Council on hononij( ItJuc.nion 

2 INirk Avenue 

New York. NY 10016 



NOT YOURS TO GIVE 

Ariide. 4 pp, free {single ropy; lepiini pi*rrnission granie<j) 
Contains a speech hy Davy Croc keit as member of the U,S. House* oj 
Representatives, advocating a limitation on the govi*rnrnent\ light 
to spend money. Difficult votabulaty. Presents a specific point of 
view related f o puh(ic polic v issues. Students should have* substantial 
CHonomic bat kground bc'tore disc ussing issues that are raist*d. No 
teac her's guidcv No date. 

fcHimJalion for Iconomtc [duration, Un\ 
Irvinglon-on-Hudson. NY 1053/J 



5 b 
{icJVi'fnrjHMit 



O 4 



THt BASEBAIL CAMt: A MARKH PlACf LEARNINt; 
ACTIVITY 

jHici\ ami ifitiutitin. IfuUid^^s buvots' .uui M iliM^' i*Hi]N it^ruHiKfi hu 
vvholi^ riass U) p»iTtii ip»ili»), MiHi* stuni, ami g^uia' ilinn lions. 
need 1t> hv usvd more th.ifi onio hv\oU' sfiuients ufHiersMniJ c<»n^ 

hnnoinic {dut*ili<>n I)r|).Hlnn*fi1 
lOtX) Vir|»ini4i t eniof Parkuav 
Richmond, VA 2i2^'> 



(il.idr \v\v\ 



Svslrni 



BUSINESS IN MY TOWN: EVERYBODY'S BUSINESS 



Audu)vistni! pac k.<ge in< hiding tilmMrip i12 min.. color) vvifh MuiUs 
t tissiMtcand two fuiuklris, /^i/khh^ns in Our i nnvvumh { JA pp ) and 
How \\v Ofiijni/i' to iJiP HiJisinv^s in Afnviii\^ Li2 pp,) $25 JK) 
Illustrate*, the different fules of ^overnnuMit, communilv servup 
organi/aiions, and businesses, follows three students working on a 
sihocil prcjject. focuses on diHererues between an incJnitJuallv- 
owned business, a partneishif>. a iooperali\e, artd a t mporation. 
Teat /ief \ iju/dn i onlains 10 a<li\itv sheets inc !u«iinjL» objet !i\ev. key 
concepts, discussion <}uesiions and answers, 



tiover nrneni 



Market Svstem 



Arneritart hisfifute o1 t duperatitjn 
ItlOO Massachusetts Av«v,\A\,. Suite 
V^'ashin^to^. IK 200% 



ECONOMICS ACTION PACH 

Instructional unit, 14 f^fj. free v\hile supplies last \ A h 

ISes touiteen cartoon-format cJitlo masters to intrc^diae rna/kel 

system, eniphasi/inH that consunmr rhoicc^s affei t produc tion iU i Basu f< onornit Piohli'in 

«»ions. Highlights s< art ilv, latiorj^of production. oppiMruiitfy tost. 

and supply and (fetnand. f eac/nv \ i^uitiv inc ludi^s sludcMit of)jec - Mark<M SyMiMii 

tivi»s, !i*at hifi^ sugKi'^liam. and fne- and fjosi-irmv. )^7b, 

McDor>alcf% Corporation 
Consumer Affairs 
One Mcl>onal<f's P!a/a 
Oak Brtiok. II ftU521 



THI ROLE OF TOOLS IN THE DEVEIOPMENT 
OF THE AMERICAN ECONOMY 



lnstfiuiiun,il unit, i pp ffiM* 

lights soim* ot ifu* I'Mrtt** ttuil tooK h.u! in !t)i» (lt*\t'i(jpmiMif o\ ihv 
Native Amt*nc*Hi luonoinv. i\\n bv •uiapii'd tor use ifi oihct Una- 
tions. No dato. 



Conneifit ut ]o\nl Cuiinc il on liononiit Idiuafion 
Oivtsion of Ixioodcnj ami t ofilinunig Idut »<liofi 

I nivi'fNitv ul C^oniuHtit ui 
Slorr I 0C>2Wv 



A KING OF LONG AGO 

Artitl<\ 1 p. flee (sin^.le to})v; leprinl peinuKvion grarUtnll 
Using the fofina! of a itihk\ illuslfatev ihat *i kiii]^ is no nn>re entitled 
ti> use <orce to gfant privilp^i^s to tmv perstjn than are pfivali* 
individuals entitled to cotM^e others against their umII. J'fesents a 
spei ifti point ot view relati^d to piiblii polic y issues. Students shouhi 
have substantial bac kgrounti tn^fore tlisc iissing issues that are raised. 
No teaihei's guidi*. 

frnniiJation lor ftonoinii fcauation. ln<. 
Ifvir^gton-un-Hudson. \^ 



CiOMMnmi^nt 



HANGMAN WITH MR. Mv. EY 



MitfOiomputer game lor use on XppU* II, Ih oi lie. $20. UU 

1 King thi* game "Hangman/' revitnvv definitions o1 economic let n is, 
then has student idrniilv an<J sprll eac h lernrsantonvni. fea? hvf \ 
guide includes objectives, cjc»finitiofis, and prt^- and posl-icsts. 

Joint Couruil t>n f{f)n(^mii tdutation 

2 Park Avcnut' 

New Yuik, NY lUIJlb 



5 b 



HiWu liononiM Pioblem 



ERLC 



TRADE-OFFS 

Audiovisual paiki^i^c including trn filmMnps {IB min. eac h. color) 

with audio cassene$. $116.50 for Unit I,$im50for Unit n,$136.50<or 4^ 5_ 6 

Unit 111, $339,95 for ail ihree units ^ ^" " 

Adapted from the videocahsette/film series Tr^do-Offs (see 9), Basic f < ononitt Problem 

emphasizes economic principles and reasoning; processes, and 

introduces unresolved problems to stimulate discussion and lollow- MeusuremenI of f conomy 

up discussions. Teacher's guu/e includes objecrtives, duplicating 

masters, discussion questions, and activities, (For nstructional units Covernment 

based on Tradv-Offs, also see 27 Imtructivfial ivuitcriak for fco- 

nomic Education, and "'Consumer Educative**: Decision-making- Economic Systems 

Grade 5*' in CC1 Curriculum Guide for Economics afn/ Coo>unH*r 

Education. Financial Sysftw 



Lei^on Titles Market System 

Unit I: Decision-Making 

Filmstrip 1 - Choices 

Fifmstrip 2 - Making Decisions 

Filmstrip 3 - Give and Take 

Unit II: Productivity 

Filmstrip 1 - Less or More? 

l-ilmstrip 2 - Why Speciali/e? Why Trade? 

Filmstrip 3 - Does li P:*v? 

Unit III: Buyers. Sellers and Markets 

Filmstrip 1 - To Buy Or No! To Buy? 
Filmstrip 2 - To Sell Or Not To Sell? 
Filmstrip 3 - Market Price 
Filmstrip 4 - Probk^ms With The Market 



Media Basics 
Larrhmont Plaza 
larchmont, NY 10038 



CURRICULUM GVim FOR ECONOMICS AND 
CONSUMER EDUCATION 



Eionomit C unient Areas 



Ten gu^ih»s lor t'liMnenhirv Hr«Hics,$12.'. per f^uide: irvv \o Floiido 

Presents bask economic concepts with cunsunier ediu\j!ion 
emphasis* Dc*si^nec^ lo tcjHill fi*quirem(*nls mundiited bv Flonda's 
Free Fnterprlse and Con<.umer tduration Act of 1974, but rcn|uirf*s 
little adaptation to other loc ations. Ac tivities use simple jnexpen- 
sive matc^rials. Instrtjction lime ior eac h lesson is 20-40 min., anci 
teac her preparation time is 20-30 min, per lesson. In< ludc*s daily 
lc*sson plans, student ac tivity sheets, *ind suggestions iui aucJiovis- 
uals, 1981 19B3. 

Money—Grades K-1 

66 pp. 

Introduces Inuler and mc^nev. AKo covets savings ancJ tl^e role of 
banks. Inc hicies eight U^sson plans. Adaptable* to Ijt^^inning math 
unit. 1983. 

Goods and Services — C 'es k-1 

W> pp. 

DistinKuishc^s beUvcM^n public anci ptivatc^ property, i*o{His and 
si*rviti*s. and wants and nc^ecls. Some* U*sson«* us(* audiovisual 
materials not included m gui<ie. Inc hides twelve it^sson plans. 
1983. 

Goods and Services— Grades 2-^ 

44 pp. 

txpancis the definition ol goocls antl servi<i:*s to inclutk* theii 
production and purchase. Includc's k^sson plans, 1981. 

Money — Grade^^ 2-3 

49 pp. 

l (>cusc*s on the role ol rnoni^v, eniphjsi/inj^ how it is obtained 
ihrouKh lal>or, an^i how it is used to port hasi* ^ouciv and sei vie es. 
Introduces starctty, di^cision-nuikinj*. baf>king. and budgeting. 
Inc hides scn^en lesson plans an<l a gutcJe lo a banking sinujlation. 
19«1. 



K 12 3 

Mont'V, CM>dit. .ind I iniun i 
SvstcMn 

K 1 

Basic tcononiK Pro}>i4^m 
2 3 

Basic 1 1 ononiu Problc^ni 
2 3 4 1 

Basic h onon)ii Probleni 

Moru*v . ( ledil and I inatu i* 
Svst<>ni 



Pubik and Private Property— Grades 2-3 

46 pp. 

Adds t«)Xiitton to the c oncfpis ot j>f an<l piiblit piofuM !v, .inil 
gotuH iind >orvk<*s.u> show \hv ilitfotent n)U»*^t>t tin* p?iv»tu^ ^\in^ 
publit sectors. in<lu<icv six U'ssofi pliuis. 



Uotioniii C on!t»nt \fVAs 



2 i A ^> 



Resources — Grades 2-3 

36 pp. 

Tocusi*** on the rrsourtc^s usciJ in thp prodiJ(ti<^n of goods .iniJ 
svnu'vs, eniphtjsi/ing the m .in iiy oJ rosouf c es arid th<* }}vvd tui 
(hni^^ion-niaking. Inriudos six lt»Kson plan<^. 1981. 



2 i 4 



HiWiK Ftunomii Proi)lrni 



Money— Grades 4-5 

49 pp. 

Exp«jnds thi> i ont rpt of inofii^y , its tidv int^iHos (nor biirlei , ,.uhJ tlie 
advantages and diNadvantagcs ot usin^ i fcdit. Contains e\c*f< ises 
on iheckinj; and savin^s accounts, anti lOfnjnaing in!4Mi*sK 
Includes six losson plans. 19B1- 



4 ^> b 

Monov. Cf t*dit lUuJ tinantiai 
Svsttmi 



Scarcity—Grades 4-5 

43 pp. 

Fxfjands the* concept c>1 s< arc itv ditnilc*(J resourccss inirociucing 
opportunity costs and thc^ iwvd tor cjccision-making in alien ating 
(tipital, human anil natural resources. Includes six lesson pl«ms. 
1981. 



Basic I < onomic Pr4it)l4nn 



Consumer Economics: Decision-Making — Grade 5 

51 pp. 

Using the "IfacJe-OHs" seiies, (See 9an<} 38 in "Classroom Mate- 
rials.*') introduc c*s a }ivc*-step ciecision-niakmg mocJel. tmphiisi/es 
that sc jrc ity requirc^sc hoices resulting in tra(Je-offs«incj Oj)pc)rtun- 
ity costs. Highlights the iniportarue o1 (oniparison shuppir^g. 
Ifuludc^s eight Ic^sson plans. 1981. 



A 5 () 



Bjsic f (ononitc Proljleni 



Property, Taxes, and GovernmenI 
Services—Grades S-6 

55 pp. 

IxpUins the kinds o1 goods and servit es prov id(*ii bv kn ah staK*. 
anci tcnieral governments, ancJ the pufj)cjses and types of taxalion. 
Contains tax intof mation relevant to H<jricJa and nnj**t be adap!t»d 
to other locatifnis. hu ludi*s six lesson f)}ans. 1*^8 i 



b 

CfOver nmen! 



Centc^r for fcf>non)ii Iduc alion 
ljnivc*rsi1y of Flfirida 
186 Norman Hall 
GiUnesville. II J2611 
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DECISiONOMICS 

300 pp. $25.00 

Uses activity worksheet approach to tearh eronomic t ont epis in 
grades 1-6. Focuses on reading and math skill development. Some 
activities correlated with ABC Social Studivs and Holt Rviuiin^ 
Serie.v but not dependent upon them. Each lesson requires 10-60 
min, instruction time with 10-15 min. teacher preparation time. 
Includes background information, glossary, class record she€?ts, 
audiovisuals* and bibliography of children's story books. 1982. 

Center for Economic Education 
College of Education 
University of South Florida 
Tampa, fl 33620 



Economic CtMitent Areas 



K_1 2 3 4 5 h 

Basic I c onomit Problem 

Measurement of t< onomy 

Goverfinient 

Economic Systems 

Money, Credit ^ind Financ iai 
System 

Market System 



DUVAL CONSUMER BJUCATION CURRICULUMi 

Seven guidc^s for elementary gradi>s. Free (specify volume title). 
Presents basic ec onomic concepts wit h a strong c onsumer eciuca- 
tion emphasis to be incorporated into language arts, mathematics, 
and social studies curric ula in grades K-6. Each unit contains 
objectives, content overview, required materials, lesson plans, 
activity shet^ts, vcxabulary, and unit test with answers, Instrucfion 
time varies, and eat h lesson nec^ds 15-30 min. teacher preparation 
time. 



Goods and Services: A Language Arts Unit 
For Kindergarten 

78 pp. 

Introduces concepts of goods, sc^rvic es. and start ity whilt^ cleveN 
oping icMcling readine*is skills. Includes eleven lesson plans, vat h 
desi j;ned for 20-30 min. instruction time*. 1978. 



K 1 2 3 



Basic lionomic Problem 



Counting Money: A Mathematics Unit for 
First Grade Students 

46 pp. 

Teac ht*s stutic^nls to icJi»niify thi» four c onunon c oins by nami^s and 
numc^rical values, emphasizing addition .uni subtrat lior> ot coins* 
valutas. Includc*s fouftc*en lesson plans designcul lor iO min. 
instruction time. 1978. 



K 1 2 i 

Mont'y. C it*Hil and Ftnanc iai 
Svstt^m 



Solving Consumer Problems: A Language 

Arts Unit lor Second and Third Grade Students 

91 pp. 

Idcmtifies consumer pr oblcMns emphasi/inj; c i^nsumcH protcn lion, 
rights and rfspofisibililies. Assutnt^s b<»ginniMg rcMchng skills 
althcjugh nonrc»ac1ers cafi partic ipiih*. In< ludcs fourtc^en lesson 
plans riMjuiring 20-45 min. instruction time. 197B. 



2 3 4 S 6 



Basic f c c)nomi< l^fob!«»m 



MiMsurtMiUMi! ot fionomv 



Ckwrrnmcnt 



Market System 
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Griidc* li»ve| 

Supply and Demand: A Social Studtc^^ Unit for I c unomk eContent Arras 

Second and Third Crade Students 

53 pp. - 
Introduces the reldtion^hip between supply, tiemund, and prit t\ 

empha&i/inR how it tiftects the prodiiction of i^oods tirui srrvKi\ Bjsit Uononik Pu^blrm 

and the n<^ed for dec ision-making. Includes thirteen ifssr>?i plans 
ri'quiring 30 min. instruction time. 1970. 



Savings: A Mathematics Unit for F jurth 
Grade Students 

66 f>p. 4 5 6 

Introduces savings, focusing on why and how pfH>ple savcv 

Assumes skills with addition and subtraction, and familiaritv with MiMsurcM^unit o( Ic oncimv 

multipficatfon. Includes eight lesson pl»ins rc*quiring 45 min. 

instruction time. 1978, I conomii Sv^tCMns 



Taxation and Government Services: A Social 
Studies Unit For Fifth Grade Students 

81 pp. 5 6 
Introduces relationship between services provicJcni by IcH ab statt\ 
and fecJeral governments, anil taxation, emphasizing the effect of Government 
taxes on consumer spending, and the kinds of govcM nmc>nt servi- 
ces provided. Includes twelve k*sson plans recruiting 40 min. Money. Credit and Hndm iai 
instruction time. 1982. Syvtcm 



You*re the Boss: A Social Studies Unit for Sixth 
Grade Students 

81 pp. 5 () 

Describees how to start a busim^ss. emphasizing compc^tition and 

theproduc tion procc^ss, Inc ludc*s twelve lc»sson plans retjuiring 40 Moru>y, t redif and f in»uu iaI 

min. iristruction time*. 1978. Svstem 

University of Akron Markc^t Svstem 

Centc^r for Iconomic Iducation 
College of Iducation 
7ook Hall. Room 4^5 
Akron. OH 44325 
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ECONOMIC EDUCATION FOR ARKANSAS 
ELEMENTARY SCHOOLS 



lr«)nomir Content Arras 



260 pp. $12.50 

PreMMils tin ovi*niew of {)»isi( inonomu t one t*p<s. featuring rt <v 
nomk understciniJin^s ami uc livitios \o bv mvarpo^ aivd into tho 
social studies curriculum in grades K-6. The nine topical aioa'^ 
iovc»rtMl al each ^ratU* irvel are scan ily. ec onornii analysis, c*< ti- 
nomic jjoab. prciductive rt^sources. niark(»t occMioniv. financial 
institutions., circular flow, resource extenders, and interiiepen- 
dence ancJ trade. Eac h lesson requtri*s one hour instruction time 
with 15-60 niin. leac her preparation lime. Iru lu(h*s bihiiographv , 
glossary, and index. 1981. 

Arkansas State Counc il on I t (gnomic Iducation 
Arkansas Department of Fduration 
Room 404B 

Little Rock. AR 72201 



K 1 2 3 4 S U 

Basic h onomit l*rol)lt»m 

Measuremenl o) fc tuionn 

CiOMMnment 

Ftonomic Systems 

Monc*v. C'reciit and Financial 
System 

Market Svstem 



ECONOMIC EDUCATION FOR COLUMBiA 
SCHOOLS 



no pp. $5.00 

Presents units to be inccirpof altuJ into soc iai studit^s < uiric ulum 
for jijracies foe using on sc arcity, produc tion, markets. m<?ney . 
and Rovernment. Includes overview, vocabulary, objec - 
tives, lesson plans, activity shekels, pre- and posl-tc^sts, bulletin 
board icJcas. and bibliographit^s of music , books, and audiovisual 
ntateriais that c an be uschI to support units. Dc^signtnl for use with 
Laidlaw Brothers' lJni!vr\t,iniiin^ Soi uil Studies Program, but ncjt 
dependcuit upon it. 1983. 



K 1 2 3 4 5 6 



Btisic tconomic Problem 



Measurenic^nt of Fc cjoomv 



Govi^nmc^nt 



Fconomic Systems 



l^nlvirrsily of Missouri-Columbia 
Center for Fcc^nomic Education 
228 Profc^ssional Builciir^g 
Columbia. MO 65211 



Money. Credit an<J F inane iaI 
SystcMii 

Markc^t SvstcMii 



TEACHING ECONOMICS EFFECTIVELY 



Thr«»e volumes. (I evels 1-2, 97 pp.; 1 evels 3-4. 113 pp.; Levels 5-6> 
112 pp.) $.3.(X) each volume; $8.95 for set. 
Presents lesson plans to tc»ac h the iK^onomic concepts of scare itv, 
decision-making, opportunity ctisl.^.Lrbor , spec iali/alion.ancJ div- 
ision of labor in grades K-6. Baspd on Joint Counc il on Fc onc^mic 
Fducation s AfasferCrifm tilumGriH/e, Parf li: f^rifmiry Ivvvl. fac h 
lesson re<|uires 15-20 min. tcdt ht^r preparation time. Inc ludes 
objc^nivc^s, procedure's, and materials for cmc h activity, glossary, 
and tests, 1979, 



K 1 2 3 4 5 6 



Basic Iconomic f^rohlem 



M(»asurernc»r)! oi f conomv 



(iovc*rnrnent 



Ft onomic Systems 



Center for Fconcmiic Fducation 
St. Cloud State University 
St. Cloud. MN 56302 
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Moru^y, Oedit an<} FiniUicial 
SystcMn 

Market System 



EconomH: ConU>itt Ared& 



Ihv Joint Council ofi lct>noniic hkuaiion s sv\ ol Iwii nine rpts lor 
teathin^ eionornif s in bc houls have hvvn ^rouptH} into ihv {ollowinu 

Tht» B*isk lionumu PfobU*m 
Wants 

Prociut tivf rvsuurifs - larui bbor/c dpitul 
scarcity 

C;usl oppuriunily toM and tradv-olis/ijiu i^iu^-^lakI^^ 

M<M*»urenH-ni oi the honomy 

GNP 
Ifuomt* 
Consumption 
Saving!^ 

Fcunomtc }»,fow!h 
(iovf?rnm«>nt 

Governirienl goods and s«»rvici'»* 

Taxation 

Rc'f;uiatinn 

Iconunnr SystcMm 

Jypvs of •systems - < ommand/markot/mixfd 
Distribution of woalth 

Division of iabor/intrrth^ptMH^ence/spec iaii/ation 
lx< hangr 

Motn»v. C fi»dit antl th<» Financial System 
Batter 

Coin and < urf«*ru y 

Demand deposits - c het ks/i»lrc tronu transft»rs 

Financial instil uticins 

I he h^Jeral Reserve System 

Credit 

Interest 

Intlaliofi and <Jef!a!ion 
The Market System 
Markets 

Supply and demand 
Competitiim 

Iconornii incentives (wages. p»of}ts) 
I ntrepreneurship 



. iVAlLIAIiON - 



CIMKAi IMORMMION 

MlU* m»<U iMi 

PublivhtM 

C* Srhool tliMhi f 
D. T\{n* n1 ni.iti n.il 



Stihwih,«n 



i ih^in 

mii lu « tniiputiT disk 
Ifinitn tihn 

MMHul tilnistfip 

^ i *>vi tj| niuMTtal . 

G. Sul>j<*tt %JfiM m which if us ttuurttai i.ui la^s! lu' tiiti ^i.ilini: 

KiMiiin^; 

. \UtU 

0\hvt 

H In whu h topir^ in fhf < unu uluni atiM i htn ktMi tihn\r vvouhi ihw mMvUtxl hv^\ 

1. 



niullifTU'dui ki\ 
o\h\f 
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1. hiMtnlu' 4itiiU Hiul iisl ut "I conoiiiu ( onii*n! Atims. " indit ali* 

1 lluMfuifoi fnntrnt«u<Mot thivniaU tial ii lu liMfir apprnpnai*' Roman nun)< idU 
I II lit \\ V M 



J. Uiiiild ihiN fiMliMud \h' i'^pvi udU um'JuI tni |>.Htn ijl.jf studfnf |>i>|iul»»tiun^ Pir«4si' hr sp<M itu 



tIRCIf IHl MMBIHOI IMt tOMINllM IHAf \U>M HI SI HIHI s U^l K IV\UMI<)\C)I linsU MHIM, 

MATtRtAt. 

Insttiuiitiiuil tunc m»('dt«d to prt>st»ni m<itt'rMl 0 1 ; .4 4 

IN 4ip|HOpruirr tin ils gf.ifJi* lp\t'l. UMpproptMit* " vr* \ af jpajptMU* 

Ihi« <j()jiM tiv{*s ,HtMHut(*nl in th^^ Muti«'nl or i» 1 2 .4 A S 

matufiiv dl dtH,ignuu»d RNidi^ k»vi'K nirlevani ^ vvfvH4<*v.Hit 

111 what drgnuMs lht» iMonomu < urut»nncH ihjv (i 1 J 3 4 5 

ni.sten.si dii Uf.i1i^f iruu s utatt* HigliH ur»i!r 

Dti thi'\r mallet Mis IfMd tu drvt*lopmin)! ot undiM- 0 1 ^' ^ 4 5 
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MatertdK i .in bp iMstiv impU^frn'ritttibv < Utssunmi {) ^ 2 i 4 h 
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Apptoximair Umi hi'r piep^iaiion tinif . 
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EVAIUATION, 3 



1. lor pnni m,ii!<»r: vpiMitii ivfH» ul matt»ruil il<n iM^nipIt*. p.^tipHM, lMn»klt»t. inviKulumal tinit. ntfntuhim 

for .ludioviMwK: iuliir,oi hhik »in<) vvhilv 

hir mif ro€ c>m|niltn disk: \\\n* vi tim^\ni\vt ri'ijuirrd 

i. UiriTut dut fx*unpU*, farloon. tirfinn.tl M«if\ lim» I'Ti J 
I'M* thf ^uDovvmg tis fUi fxumplf: 




TITLES 



L Classroom Materials 

Annual Re|K>rts for Young l^pk ~ 5 

Signal Companies (Wheelabrator-f rye, lnt\) 
The Baseball Game: A Market Place Learning ActiviSy 32 

Figgie Internationai 
The Big Brown Bag — 22 

Food Marketing Institute 
Businm In My Town 33 

American Institute of Cooperation 
A Century of Entrepreneurs — 1 

National Federation of Independent Bu^ini ss Reseafch and Edu« alion Founddlion 
Chlclc-fH-A — 25 

Georgia Council on Economic Education 
CcHnmon Cenb — 7 

Agency for Instructional Television 
Dragom Decide — 8 

American Enterprise Center 
Economic Education in Minnesota — 19 

Minnesota Council on Economic Educ ation 
Economics Actbn Pack — 34 

McDonald's Corporation 
An Educator^§ Guide to the Three Es — 16 

Sears, Roebuck and Co. 
The Elementary Economkt ~ 14 

Joint Council on Economic Education 
A Good Speech — 12 

University of the Pacific Center for Economic Education 
Hangman With Mr» Money ~ 37 

Joint Council on Economic Educafion 
How We Uve~6 

American Enterprise Center 
I, Pencil — 23 

Foundation for Economic Education, fni. 
integrating Economic Concepts into Elementary Classes ~ 26 

American Enterprise Center 
Introducing Economics — 17 

Federal Reserve Bank of Boston 
Instructional Materials for Economic Education — 27 

Iowa Council on Economic Education 
Keeping Up With the Jones's Kids — 11 

Georgia Council on Economic Education 
A King of Long Ago — % 

Foundation for Economic Education, inc, 
A Letter from Lincoln — 3 

Foundation for Economic Education, Inc. 
Life of a Dollar Bill ~ 13 

Federal Reserve Bank of New York 
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h Classroom Matc?rial5 (cont,) 



NoS Yours To Give — 31 

'^^oundation for Eronomit Iciuc jtjon. Inc. 
Once Upon a Dime — 2B 

fi"dpral RcHnvf Bank of New York 
Piggy Bank W 

Joint Counc il on Economic Edut «ition 
The Road to Roola ^ 24 

Federal Reserve Bank of Boston 
The Role of Tooh m the DevelopmenS of the American Iconomy ~ 35 

Connetiicui Council on Economic Education 
The Story of Wheat Flakes ~ 29 

University of the Pacific Center for Economic Education 
The Study of Manchester — 2 

Connecticut Council on Econ«)mic EcJucation 
The Tale of the Uttte Red Hen — 10 

f oundation for Economic Education, lnt\ 
Trade-Offs ~ 9 

Agency for Instructional Television 
Trade-Of fs 38 

Media Basics 
A Twin Purchase — 21 

University of tfie Pacific Center for Economic fduCiUion 
Ump^s Fwat — 20 

Fi^gte International 
Wc^re More Than Just Flowers — 4 

Cioorgia Council on Economic Edut aliun 
What's the Difference? 18 

National Eede ition of lnd^*pendent Business Rc^scsuth ancJ hlucation foundation 
The World of Work ~ 15 

Ameiican Iron and Stc*el InstttuU* 



IL Curriculum Guides 

Curriculum Guide for Economics and Consumer Educati^im ^ CGI 
(Ten volumes) 

University of Florida Center for Economic Education 
Decisionomics — CC2 

University of Soutfi Florida Center for Economic Education 
Duval Consumer Education Curriculum CC3 

(Seven volumes) 

University of Akron Center for Economic Education 
Economic Education for Arkansas Elementary Schools — CC4 

Arkansas Council on Economic Education 
Economic Education for Columbia Elementary Schools, 1^ — CCS 

University of Missouri-Columbia Center for Economic Education 
Teaching Economics EffectHrely — CC6 

(Three volumes) 

St. Cloud Center for Economic Education 
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FORMAT 



Classroom Matt^riiils 
imtructional Units 

Annual Repents for Yuung PropU* — 5 

The Big Biuwn Bjg ^ 22 

C hitk-fil^A - 25 

Dfftigons Den ide — ti 

Economic Educ\«ioFi in Minnosotii — 19 

Iconumics Action P»uk — 34 

A Good Speech — 12 

lntef?rating Etonomic Concepts into Fiementaty Clause** — 26 
Instructional Materials for Economic f ducal ion — 27 
Keeping Up With the Jones's Kids — 11 
Life of a Dollar Bill — 13 
7 he Road to Rouia — 24 

The Role of Tools fn the Development of the American Economy — 35 
Thi« Story of Wheat flakes — 29 
the Study of Manchester ~ 2 
A Twin Purchase — 21 
Ump's Fwat — 20 

We're More Than Just Mowers — 4 

Audiovisuab 

Business In My Town (filmstrip) — 33 

Common Cents (ten videocasst*tes) 7 

Hangman with Mr. Money (microcomputer disk) — 37 

Once Upon a r>ime (thrcn^ ftlmslrips) ~ 28 

Piggy Bank (microcomputer di^k) — 30 

Trade-Offs (fifteen films/videocassettes; ten filmstrips) — 9 and 38 
The World of Work (filmstrip) — 15 

Tooklet$» Pamphlets, Articles 

An Educator *s Guide to tht* Three Is — lb 
How We l ive — 6 
I. Pencil 23 

Introducing Fconomics — 17 

A King of Long Ago ~ 36 

A I etter from Lincoln — 3 

Not Yours To Give — 31 

The Tale of the little Red Hen — 10 

Newsletter 

The tiemeniary Economist - 14 

Came 

The Basehall Game: A Market Place Learning A< livity — 32 
Posters 

A Century of fntrupreneurs — 1 
What\ the Difference? — 18 
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PRODUCERS 



Agency for insSructlonal Televbion 

Common Cents — 7 
Trade-Off s — 9 

American Economk: Foundation Headquarters 
for Simpfified Economks 

How We Live — 6 

American Enterprbe Center 

Dragons Decide — 8 
Integrating Economic Concepts into 
Elementary Cla^^ses^ 26 

AffH^rkan Institute of Cooperation 

Busines5» In My Town — 33 

American Iron and Steel Institute 

The World of Work — 15 

Arkansas Council on Economic Education 

Economic Education for Arkansas 
Elementary SchooU~CC4 

Connecticut Council on Economic Education 
The Role of Tools in the Development 
of the American Economy — 35 
The Study of Manchester 2 

Federal Reserve Bank of Boston 

Introducing Economics — 17 
The Road to Roota ~ 24 

Federal Reserve Bank of Ne v Vork 

Life of a Dollar Bill — 13 
Once Upon a Dime ~ 28 

Figgie International 

The Baseball Game: A Market Place 
Learning Activity — 3i 
Limp's Fwat — 20 

FochI Marketing Institute 

The Big Brown Bag 22 

Foundation for Economic Education, Inc. 
U Pencil ~ 23 
A King of Long Ago 36 
A Letter from Lincoln — 3 
Not Yours to Give — 31 
The Tale of the Little Red Hen — 10 

Georgia Council on Economic Education 
Chick-fil^A — 25 

Keeping Up With the Jones's Ki<fs ~ 11 
We're Morc» Than }usi f lowins — 4 



kma Council on Economic Education 

Ins^tructiondl Materiats for Economic 
Education — 27 

Joint Council on Economic Education 

The Elementary Economist 14 
Hangman With Mr. Money — 37 
Piggy Bank — 30 

McDonald's Corporaticm 

Economics Action Pack — M 

Media Basics 

Trade— Offs — 38 

Minm»ota Council on Economic Education 

Economic Education in Minnesota 19 

Natkmal Federation of Independent Bininess 
Research and Educatkm Foumiation 

A Century of Entrepreneurs — 1 
What's the Difference? — IB 

St Cloud Center for Economic Education 

Teaching Economics Effectively ~ CC6 

Sears, Roebuck and Co* 

An Educator's Guide to the Three Es ~ 16 

Signal Companies fWheelabrator-Fryef Inc.) 
Annual Report for Young People — 5 

University of Akron Center for Economic 
Education 

Duval Consumer Education 
Curriculum — CG3 

Univeniity of Fkirida Center for Economic 
Education 

Curriculum Guide for Economics i;nd 
Consumer Education — CGI 

Univenuty of Missouri— Columbia Center for 
Economic Education 

Economic Education for Columhia 
Elementary Schools, 1%3 ~ CG5 

University of the Pacific Center 
for Economic Education 

A Good Speech — 12 

The Story of Wheat Flakes — 29 

A Twin Purchase — 21 

University of South Florida Center 
for Economic Education 

Derisionomics — CG2 
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